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...0r the Proven Protection of LifeStyles.

=¥ Obviously, abstinence is the most foolproof form of safe sex.

= ¥ ' And while teenage pregnancies are on the decline, STDs and

\ Wsi\‘ HIV/AIDS are clearly on the rise.
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AP e S That's why so many health care providers put their trust in
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i 1& . LifeStyles Condoms, and why we’ve been the leading
Vige iit . provider in the Public Sector marketplace for over 20 years.
| 33'; LIeAEei st In Burst Volume and Pressure Tests, LifeStyles unique,
[ “stretchable” latex outperformed Trojan and Durex” And
we outscored the competition on comfort and sensitivity as well? It all adds
up to Proven Protection That Feels Really Good...a “win-win” for everybody. I
LifeStyles Condoms. You can feel good about giving them; they’ll feel good Brand °°"d°"‘5
i Proven Protection That Feels Really Good™

about using them. For samples, ordering and pricing, call Ansell Public

Sector Customer Service at 1-800-327-8659, or e-mail: psinfo@ansell.com www.lifestyles.com

(1) Source: In-house QA Lab Testing based on quantities and tests consistent with FDA-recognized standards. LifeStyles, Trojan, Durex and Okamoto brands; 22 SKUs and 6482 condoms
(2) Independent quantitative market research 9/02. LifeStyles®and Proven Protection That Feels Really Good!™ are trademarks of Ansell Healthcare Inc., or an affiliate. © 2003 All Rights Reserved




